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WELCOME!
The European University of Rome (EUR) welcomes You to this series
of Seminars on Competition law enforcement in digital markets
divided into two distinct course editions (Summer 2020 / Summer
2021).

The DiCL project – Digital Markets and Competition Law is directed
by Valeria Falce, Jean Monnet Chair in the EU Innovation Policy and
Professor of Economic Law, and co-financed by the European
Commission - Directorate General for Competition.
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GAME, SET, MATCH

The overall purpose of the project is to foster a common legal and judicial
culture, in order to apply in a coherent and consistent fashion the EU
competition rules in the rapidly evolving digital scenario.

This objective will be pursued by sharing national judicial experience and
contributing to provide them with the necessary interdisciplinary tools to
apply competition law in the digital age in an effective manner within
the European Union.
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The participants will be properly guided through

§ the assessment of the competitive risks deriving from the
offer of innovative web services

§ the development of new digital platforms

§ the advancement of Artificial Intelligence

§ the boost of the Internet of Things and Big Data as the main
ground-breaking changes brought by Digitization.
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Through the Project, national judges, prosecutors, apprentice national judges and their
staff will have the opportunity to further explore and understand in depth the
competitive dynamics behind the development of the Digital Age and of digital
markets, which have led to a disruptive change in the way firms operate.



MAIN TOPICS
The main issues and topics covered by training course will be:
o market definition in digital markets, with a specific focus on zero price

markets, “freemium prices”, as well as on two or multi-sided markets;
o assessment of market power and dominance in digital markets, with

specific attention to the role of network effects and leap-frogging
effects, dynamic efficiencies, and the role of “private” vs “public”
market information;

o recent case law and decisional practice concerning digital markets
and potential theories of harm – including new forms of collusion,
(e.g., use of algorithms) and refusal to provide access to essential
inputs (e.g., Big Data).
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TEAM
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MORE INFO
https://www.dicl.eu/
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PR0JECT CALLS FOR APPLICATION

ACADEMIC TEAM

EDITIONS

MATERIALS



LET’S GET IT STARTED! ROME 21-23 SEMPTEMBER 
2020


